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ZINTINUS

ZINTINUS is a food tech venture capital fund focused on growth opportunities in Europe and the US

The TRANSITION
one of the BIC
one of the BIG(
of our TIME.
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FOOD IS ONE OF THE
MOST EXCITING THINGS
IN LIFE!
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WE CAN’T GO ON LIKE THIS!
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THE TRANSITION OF THE
FOOD SYSTEM

_
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~50%

eat plant-based protein
every week

4x

Growth to

market share ratio

reasons
for paying a premium are
related to health and sustainability

2-3X

higher growth

of plant-based products

https://gfieurope.org/european-plant-based-sales-data/
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33%

GHG emissions
induced by the Food System

50%
Habitable Land 5%

used for Agriculture

of agriculture land used for

Lifestock

8%
x 7%
Calorie Supply comes 0

from Lifestock :
Protein Supply comes

from Lifestock
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CLIMATE CHANGE

of Food produced
is lost every year
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HEALTH

>800m

people are suffering

N C DS from hunger

are linked to

diet-related causes 2 b n
€ 1 90 b n people have no access
to healthy diets

annual diabetes treatment cost
inthe EU
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from 2017 - 2050
29%

population growth

100%

growth in protein demand

593 Mha

more land needed

4GT vs. 15 GT

GHG emissions to stabilize climate change at
2 degrees Celsius
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FED UP WITH THIS?
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INNOVATION IS NEEDE

____________________________________________________________________________________________________________________________
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Alternative Proteins

»A snapshot ..."

_
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47 %-99 % less land
30%-90% less greenhouse gas
72%-99% less water

no antibiotics.
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AllNGOOG®

While many products achieved almost taste parity,
some concerns aroused regarding their composition

" ¥ Highly processed

&  Controversial ingredients like

. Sodium
8 Sugar
. Artificial colouring

. Bulking ingredients like methylcellulose

The transformation of the food industry - An opportunity of historic proportions - Vienna Impact Investment Conference 2025

01.11.2025 © 2025 ZINTINUS



it (can)will be donélin a better way.

e 8 TR ATRNANTRY . e . PR i

For thousands of years, fermentation has been used for food and drink

products like yogurt, bread, beer and wine.

Generation of mycoprotein, a single-cell protein from fungi through Watér;‘us ﬂ

L U

fermentation has turned into a very promising opportunity. 7 = pa,re’d/to plan;
Rich in fibre and protein but very low in fat, it is applied in various 9/ ‘ j
products, such as patties, cream cheese or chicken alternatives.

One of its great advantages is the structure of fungal fibres, which
enables the creation of food products with a composition similar to the

original meat product.

Mycelium, the vegetative part of the fungi, is the basis for a large

variety of promising upcoming solutions.

faster growth
compared to'p

I 4
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SOUNDS TO GOOD TO BE TRUE?
NOT QUITE!

WELCOME TO THE NEW GENERATION OF
HIGH QUALITY PLANT-BASED FOOD!

planted.
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lA VII VEGAN DISHES WITH ALL

OF MEAT

BACON, HAM AND LARDONS,
Make all the iconic dishes in a veggie version. Your guests will leave with a big smile and a little fat on their fingertips. If you’re a bit peckish... we advise you to

WI THOUT M R p I GGY. IOO% nibble on something before reading these recipes.
VEGGIE.

To save Mr Piggy’s bacon we’ve created bacon, ham and
lardons that are 100% vegan. Our products are perfect for
sprucing up salads, making burgers or quiches and

AV

PI4NT-BASED Hap

elevating pasta!

SMOKEep ‘
I‘ “‘*&%}VEGM a U [ \ LaVie™ Vegan Bacon Pizza The La Vie™ Vegan BLT The La Vie™ Vegan Quiche
. - lll"f / Lorraine
PLANT-BASED B“CO:N\::?:?(S & (?4" (
% -  veom ’," : g / / ‘/‘ Mix the peeled tomatoes with a little Heat the pre-cooked La Vie™ bacon
a salt and olive oil. Spread a ladle of in a pan for about 20 seconds, with a Preheat your oven to 180°. Spread the
this sauce on spread pizza dough. drop of oil. dough in a pie pan and prick it with a
fork.
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planted.

______________________________________________________________________________________________________________________________________________________________________________________
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planted.

Why Planted?

Taste without additives

Planted consists exclusively of 100% natural ingredients. We

abstain from additives, flavor enhancers or flavors, but never taste! We
have managed to create a unique flavor profile and texture that comes
from natural ingredients and our technology, not additives. This makes
every bite a treat for both our bodies and our palates.

Environment A~

These days, menu choices are increasingly made on the basis of
environmental performance. Vegetarian and vegan options in particular are
showing growing popularity as they are more environmentally friendly and
sustainable. Restaurants that offer these options on their menu can thus
not only protect the environment, but also appeal to a growing number of
customers who value sustainability and conscious eating.

Production of planted.chicken uses 85% less water and emits 77% less CO2
than conventional chicken production, making it the preferred choice for
the environmentally conscious target group.

Our products

planted.steak

Thanks to our state-of-the-art
fermentation process, planted.steak is
juicy, tender and has an unmistakable
umami flavor.

True to our philosophy, it is made
exclusively from natural ingredients such
as soy protein, bean and rice flour,
rapeseed oil, and once again sets a new
standard in the category of plant-based
meat products.

Tim Raue

Restaurant T im Raue

t das erste vegane

wplanted is < rmichals

Proteinprodukt, da
Fleischersatz vol\kommen' -
{iberzeugt. Das Produkt wir! i
Konservierungs- oder 'Zu.sotzs‘ A
hergestellt, hat eine einzigartig

und Struktu r"

The transformation of the food industry - An opportunity of historic proportions - Vienna Impact Investment Conference

planted.chicken

Ouir first great love! This versatile meat is
the perfect culinary basis for creativity in
the kitchen. planted.chicken consists of
just a few carefully selected natural
ingredients: Peas, rapeseed oil, salt, water -
and of course a healthy dose of vitamin B12
through fermentation.

06.11.2025

planted.pulled

Shh! Spoiler alert: This is probably our
staff's favorite product! Not only because it
is the highest protein product on the
market, but also because it is produced in
a particularly sustainable way (the
sunflower protein used comes from
sunflower press cake, a waste product
from the production of sunflower oil).

© 2025 ZINTINUS
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A commodity?
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Scarcity drives hyperinflation
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Now at REWE

The ice cream that
catches you cold - even

in October

Thisis what innovation tastes like - smooth
salted caramel, crunchy hazelnuts, and the
rich, chocolatey taste of ChoViva. The
result? Anew ice cream experience that's
simply delicious. Because who says you
can't enjoy a scoop of innovationin
October? Now available at REWE.

31

L=

Salted
Caramel

mit Hazelnut
Crunch

270ml
3 Stiick

06.11.2025




Food Tech
Sector Update

Commercial & Industry Update
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The alternative protein slow down in the US continued ...

Plant-based meat by numbers:
Grim reading for the US retail
market, brighter spots in

foodservice and globally Mayﬁ. 2025|Elaine
al

us retall’sales of refrl’gerated plant-basec

US retail sales of plant-based meat fell 7.5% to $113 billion in the year to April 20, 2025, with units down
10%, according to new data from SPINS shared with AgFunderNews.

Sales of frozen meat alternatives were down 5.3% to $782.3 million, accounting for 69% of category sales,
while sales of refrigerated alt meat—a category that has been going backwards since Q3, 2021—fell 12.1%
to $349.7 million.

The only subsegments delivering growth over the 52-week period were frozen plant-based loaves and
roasts (+0.7%), refrigerated cutlets, strips, and nuggets (+8.3%), refrigerated dogs (+1.9%), and refrigerated
seitan (+1.7%), albeit off a small base.

Sales of refrigerated plant-based burgers, which were driving significant growth in the category a few years
ago as retailers experimented with merchandising brands such as Beyond Meat in the conventional meat
case, continued their precipitous decline, dropping 26% YoY.

For context, Circana data crunched by 210 Analytics shows US retail sales of conventional fresh meat rose
6% over the same period (volumes +2.7%), while sales of frozen processed meat & poultry were up 10.9%
(units +10%), and sales of frozen unprocessed meat & poultry were up 4.2% (units +3.3%).

Pockets of growth in some plant-based categories in US retail

In calendar year 2024, SPINS data analyzed by the Good Food Institute (GFI) and the Plant Based Foods
Association in a recent report shows that US retail sales of most plant-based categories were down last
year against a backdrop of rising sales for conventional meat & seafood (+4%) and dairy milk (+1%).

According to the GF|, sales of plant-based meat and seafood sales dropped 7% to $1.2 billion in 2024 {units
-11%) while sales of plant-based milk fell 5% to $2.8 billion (units -1%). Overall, plant-based food sales at US
retail fell 4% to $81 billion with unit sales down 5%.

US household penetration has stabilized at around 40% for plant-based milk and 13% for plant-based
meat, adds the GFI, noting that pricing for most plant-based categories remains “two to four times higher
than conventional counterparts on a per-pound, per-gallon, or per-dozen basis."

It adds: “Plant-based meat and seafood’s dollar share was 1.7% of total retail packaged meat dollar sales, or
approximately 0.8% of the total meat categary. In the natural channel, the category's share of packaged
meat dollar sales was notably higher at 8%

However, it's not all doom and gloom, says the GFI, noting that several plant-based categories
demonstrated growth in 2024 including plant-based protein powders and liquids, bars, ready-to-drink
beverages, tofu, tempeh, seitan, and baked goods and other desserts.

Plant-based meat continued to slow down in the US.

Main drivers for the slow down are:

* High price premium versus conventional
counterparts

* Food inflation leading to a “trade down” effect

e Controversial discussion about Ultra Processed
Food (UPF) and the corelation with Alternative
Protein.

However, there were also signs of growth in certain

categories (plant-based protein powders and liquids,

bars, ready-to-drink beverages, tofu, tempeh, and
seitan, baked goods) and the penetration within
consumer households remained high.

926%

Source: AFN

The transformati

2025 State of the Beverage Industry: Sports, protein drink
market experiences growth

Market appeals to more consumers thanks to health and wellness attributes

By Chloe Alverson, Associate Editor

STRAWBERRY
B " saNANA

Source:
Bevindustry

»

| b 4

BODYARMOR

Image courtesy of BODYARMOR/The Coca-Cola Co.

00000
The May issue of Beverage Industry noted that sports and protein drinks are going beyond their
traditional use for muscle building and training. Experts shared that the modern consumer is turning to
these beverages to support active lifestyles and overall well-being

The rise of fitness-focused lifestyles has fueled demand for sports and protein drinks that go beyond
hydration and muscle recovery;” said Mitch Madoff, head of retail partnerships at Keychain, New York
“Consumers want products that fit their holistic wellness goals, leading brands to innovate with clean
ingredients, low sugar and added benefits like electrolytes and plant-based proteins

Tofu Emerges As Bright Spot in Embattled US Plant-
Based Category

@ . Ansy Mridul May 26,2025 May 26,2025 AUTPEOTIN ALTDIRY  CONSUMIR TRINDS & INSIGHTS

Source: Green Queen

INTIN



https://agfundernews.com/plant-based-meat-by-numbers-grim-reading-for-the-us-retail-market-brighter-spots-in-foodservice-and-globally
https://gfi.org/marketresearch/
https://www.bevindustry.com/articles/97621-2025-state-of-the-beverage-industry-sports-protein-drink-market-experiences-growth?utm_source=chatgpt.com
https://www.greenqueen.com.hk/pbfa-plant-based-state-of-the-marketplace-us-report-2024/

... While growth continued in most parts of Europe

Overall pattern for Alternative Protein in Europe:

Mixed but resilient—with sales volumes rising across several large markets as Plant-based sales in Europe 2024

prices eased and private-label grew.
* France: 2024 plant-based market €537m, +8.8% vs.

What grew inside the basket: 20|23; all tracked categories grew in value, units and
volume.
* Cheese outperformed in France & Italy (from a low base). . Germany: €1.68bn, +1.5% value with +7.1%
. ) ) . . volume, indicating price normalization; Germany
* Yoghurt rebounded in Spain; barista milk was a UK bright spot. remains Europe’s largest market by size and per-

capita spend.
* Plant-based meat held up better in cooking formats (mince/strips) than « Italy: €639m, +7.6% value vs. 2023; plant-based
center-plate items (burgers/fillets) in the Netherlands. cheese doubled in value 20222024 (small base).

* Spain: €491m, +6.6% value; +9.8% volume, with

Price & range dynamics: Retailers leaned into value/private-label (notably plant-based milk near 10% share of total milk.
FR/DE/IT/ES) to widen reach; this helped volumes even where value growth was « Netherlands: €288m, —5.9% value: volumes/units
mod est trended down.

. . .. . . . * UK: £904m (€1.07bn), —4.1% value; declines
Price-parity initiatives that began in 2023 continued spreading across European slowed; barista milks +10.4% volume.
banners into 2024 (e.g., Lidl and others), supporting trial at mainstream price
points.

Source: GFl & TableMedia
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https://gfieurope.org/market-insights-on-european-plant-based-sales-2020-2022/#overall
https://gfieurope.org/european-plant-based-sales-data/
https://cdn.table.media/assets/wp-content/uploads/2024/08/01142609/madre_brava_briefing_eng-1.pdf

Market projections remain strong for coming years

Plant-based meat

Region 2024/23 size 2030 projection
United States $3.21B (2024) $8.70B
Europe $2.14B (2023) $7.83B
Asia—Pacific $1.37B (2023) $4.82B

Plant'based dairy (all dairy alternatives: milk, yogurt, ice cream, cheese, creamers, etc.)

Region Latest base 2030 projection CAGR
United States $7.27B (2024) $14.28B 12.0%
Europe $5.52B (2023) $11.71B 11.4% (’24-"30)
Asia—Pacific $11.76B (2022) $31.85B 13.3% ('23-'30)

Source: Grand View Research

The transformation of the food industry - An opportunity of historic proportions - Vienna Impact Investment Conference 2025 06.11.2025 o ZINTINUS




Food Tech
Sector Update

Governmental Initiatives
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Upgrading the Food System will remain a priority

CLIMATE CHANGE & HEALTH FOOD SECURITY The “protein paradox”

] o Assuming production o ...and protein supply per
level stays constant as capita per day reduces as
at 2013... world population increases...

Protein Supply
Per Capita

¥

NEWS > AGRICULTURE AND FOOD Po LITICO " 60
Fixing our broken food Q@ foser,
systems: The $10T question

“We have come to the end of the road,” leading climate economist warns.

*

Protein Demand o a protein crisis could
HOME / 30BY30 Per Capita happen as early as 2028
Rise in disposable income of
developing countries driving up
demand per capita

(2 SHARE

30
- Freearticle usually reserved for subscribers 2013 2015 2020 2005 2030 2035

Protein per capita per day (g) 2028

Arable land per capita (hectares per person)

Despite its large land size, China's arable land per capita is smaller than the world's average.

& Australia ® 122

< Argentina

W Russia

® Ukraine

2 nited States ©®-0:48
@8razil

= South Africa
World

® Germany
important to reduce our reliance on food imports. It can also Arab World

With the majority of our food imported, local production is

mitigate the impact of supply disruptions. < India
FEBRUARY 5,2024 4:00 AM CET & |ndonesia

BY PAULA ANDRES @ china
That is why we're working towards ‘30 by 30" — to build up

Fixing broken food systems could generate up to $10 trillion in economic 04 06 08 1 12

benefits per year globally, according to leading scientists who say politicians .

i PeLy, X globally, X 8 8 P produce 30% of our nutritional needs by 2030. This goal also Note: As 0f 2021
are doing too little to tackle the single largest threat to human and planet Source: The World Bank
health features in the Singapore Green Plan 2030, and will help build

our agri-food industry’s capability and capacity to sustainably

Reuters Graphics

amore resilient food future.

The transformati



https://www.politico.eu/article/fixing-food-systems-global-agriculture-climate/
https://www.ourfoodfuture.gov.sg/30by30/
https://zintinus.com/white-paper/

Governmental support programs continued to emerge

Governmental programs have been on the rise, particularly in Asia to address concerns about food security.
Sustainability remains and additional driver for governmental support.

EUROPE
» Vision for Agriculture and Food (2025): Long-term competitiveness + resilience, farmer income, fairer value chains, waste reduction.

* Protein diversification push: the Commission signaled work toward an EU protein diversification plan (reducing import dependence;
boosting plant/alternative proteins).

China

* “No. 1 Document” (2024 & 2025): annual top-level policy blueprints put food security front-and-center—farmland protection,
grain/yield stability, biotech cultivation pathways, and support to grain-producing regions.

* China’s 10-year initiative: China launched a 10-year food security initiative (2025—-2035) to strengthen self-sufficiency and resilience
amid geopolitical tensions, climate risks, and slowing growth.

Japan
* Basic Law amended (2024) to prioritize food security and a sustainable food system; follow-on work in 2025 revises the Basic Plan
to operationalize targets (self-sufficiency, climate-smart ag, smart-farming uptake

Singapore / ASEAN

» Singapore “30%30” support: continued ACT Fund grants (applications through Dec 31, 2025) to scale local high-tech farming—core to
the city-state’s food-security target.

* ASEAN sustainable agriculture declaration (Oct 2024): leaders adopted a region-wide commitment to sustainable ag practices and
resilient value chains

The transformation of the food industry - An opportunity of historic proportions - Vienna Impact Investment Conference 2025

Politics & Law

European Commission Commits to
Developing a Protein Diversification Plan
April 1, 2025

Earlier this year, European Parliament members Anna Strolenberg and Sigrid

Friis wrote a |etter to Agriculture Commissioner Christophe Hansen, calling on

him to develop an EU strategy on protein diversification. The letter was
supported by a broad coalition of MEPs from across the political spectrum.

Source: Veconomist

China announces rural revitalisation
plans in annual policy blueprint

By Reuters

February 23, 2025 12:14 PM GMT+1 - Updated February 23, 2025

SHENZHEN, China, Feb 23 (Reuters) - China will deepen its rural reforms as part of efforts to revitalise the
agricultural sector and bolster food security in the face of U.S. tariffs, an economic slowdown and climate

change, state media reported on Sunday, citing a rural policy document.

The State Council's annual rural policy blueprint, known as the "No.1 document", outlined plans to
improve rewards and subsidy systems for major grain-producing areas, promoting the industrialisation of

biotech cultivation among other measures, state news agency Xinhua reported.
Source: REUTERS

06.11.2025 © 2025 ZINTINUS



https://vegconomist.com/politics-law/european-commission-commits-protein-diversification-plan/
https://www.reuters.com/world/china/china-announces-rural-revitalisation-plans-annual-policy-blueprint-2025-02-23
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Impact management @ZINTINUS

We analyze ESG and impact pre investment and manage our portfolio companies
closely

Investment process Portfolio management

© Reporting Summary for 2024 ™ Microsite

ESG Questionnaire and Due
Diligence

ESG reporting
Invest Europe Framework via Atlas
Metrics

Each company fills out a questionnaire
that covers all relevant topics within the
ESG spectrum. It helps us focus on
potential issues and set board agendas
on future issues to address.

= Follow-up on outliers and
questionable numbers

s publicly or privartely with anyone

View more

| Gompieted 20

Totai metrics 200

Impact KPIs per company e e e
= Collect data against identified
metrics using a mix of company-
reported data, targeted surveys and m“_ o E—
other benchmarks

® Network Progress

Definition of impact metrics and - S e e SE e
calculation l@::ﬁﬁﬁm; n;fﬂi“;"?mB,mmpmmmmmﬁ“”mdﬂ""ﬂ” Portfolio impact reporting e
mm i —— =
For each company, ZINTINUS identifies 7 ..;"1":.."“‘,;.":';"";:““"“" Aggregate data on impact metrics from =] e [ -
relevant outcome pillars and metrics. u f:fﬂ“”""*"“’“““’ o E: u ) w different companies into a consolidated - =
Sustainable development goals res oo e e oy o 2% oy e s G o impact picture and narrative for the e
o portfolio. =
e.g. reduced greenhouse gas emissions WW ﬁ%‘iﬁmmwm s mmﬁ =
compared to traditional protein g i e ==
products -

ZINTINUS
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AN INDUSTRY IN TRANSITION

_
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Fields of Innovation

Alternative Protein Clean Nutrition Functional Food Food Waste Reduction

6% | +66% | +38% S
S68.5bn | SEAAbn | $275.7bn | &1 willion
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@ KIT qo THE FOOD WASTE SOLUTION FOR MODERN KITCHENS

KITRO automates food waste collection using Al-based computer vision and provides valuable insights that help hotels, restaurants, etc.
save costs, reduce CO,, and increase efficiency without interfering with your kitchen operations.

Up to 60 %

Food waste reduction
within 6 months
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@ KIT qo THE FOOD WASTE SOLUTION FOR MODERN KITCHENS

* Minimal installation effort

* No staff training required

* Extremely high detection accuracy
* Simple evaluation via a dashboard

e Advice from experienced experts

e High ROI
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ONE OF I'HE STRONGEST DRIVER

- _______________________________________________________________________________________________________________________________________________________________________________________________________________________
48 THE TRANSFORMATION OF THE FOOD INDUSTRY - AN OPPORTUNITY OF HISTORIC PROPORTIONS - VIENNA IMPACT INVESTMENT CONFERENCE 2025 01.11.2025 © 205 ZINTINUS



49 THE TRANSFORMATION OF THE FOOD INDUSTRY - AN OPPORTUNITY OF HISTORIC PROPORTIONS - VIENNA IMPACT INVESTMENT CONFERENCE 2025 01.11.2025 © 205 ZINTINUS



ZINTINUS

A new Path towards the Future

www.zintinus.com
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